ABSTRACT
The project is to design and create a Web Site to develop online services to expand traditional physical business of information provider and sale the organic products from SustainableHome.Net, that is contain in the E-Organic Mall Server name OrganicThailand.Net to gain higher interest, support, visibility and solidarity.
In this web most pages are both HTML page and some necessary ASP page, which connect to access database. All the data and record of this SustainableHome.Net can be stored in this database, and it will be easy to manage, and easy for customers to get the specific information they need. 
The Web Site strengthens Sustainable Home Co., Ltd. and organic society a lot, by enabling it to share organic information and products. It also create much more opportunities for the Sustainable Home Co., Ltd. company to gain more customer and could provide service more any time at anyplace, weakness and threats also follow. Such as the Sustainable Home Co., Ltd. has less experience in online business, also customers could not feel, taste and trust online shops.

The Sustainable Home Co., Ltd. must do some initial investment both on hardware and software in the first year for building and run the SustainableHome.Net web site. But with good marketing plan and good organic products of SustainableHome.Net could get profit and all the investment pay back from a first shipment, in later years, the Sustainable Home co. Ltd. could get more profit and help strength the organic society’s solidarity in Thailand.
ACKNOWLEDGEMENTS
Many people gave me advice and helped me to complete this project. I would like to express my gratitude and appreciation to their efforts and contributions.
First, I would like to faithfully thank to my project advisor, Rear Admiral Prasart Sribhadung, our beloved Dean of MS-IEC, for his valuable suggestions and advice given in preparation of this project. Also, I would like to thank him for his instruction from which I got enough knowledge to implement this project. 
I would like to extend my sincere thanks to Prof. Dr. Srisakdi Charmonman, President of MS faculty, for his highly tutorial in Management Information System. Dr. Chawapol Jariyawiroj who guide me thru the well under standing world of Internet Marketing. And Dr. Boonyarit Pokrud for the best close book examinations to make well under standing of Web Publishing and Design in scientific and artistic way.
Most of all I would like to thanks to all my class mate who helping each other all thru the impressive education days. Last but not lease I do thank to my dearest family who always patiently helps me to complete my every clumsy move thru education.

Without all of their kindness and love effort on out date me, I will never complete this education and project.  “Thank you all, with all my love and truth”.
TABLE OF CONTENTS
Chapter
Page
ABSTRACT
i
ACKNOWLEDGEMENTS
ii
LIST OF FIGURES
vi
LIST OF TABLES
viii
I.    INTRODUCTION
1
	
	1.1
	Background of the Project
	1

	
	1.2
	Objective of the Project
	2

	
	1.3
	Structure of the Project
	2

	
	1.4
	Scope of the Project
	2

	
	1.5
	Deliverable
	3


II. LITERATURE REVIEW
5
2.1  Internet
5
2.2  Benefits of the Internet Offers to Organizations
9
2.3 E-commerce
10
2.4 Categories of Electronic Commerce
11
2.5 Benefits of E-Commerce
13
2.6 Limitation of E-Commerce
16
2.7 E-Commerce and Web
17
2.8 Internet and E-Commerce in Thailand
21
III. THE EXISTING BUSINESS
38
3.1  Organic Products Market
38
3.2 The Existing Company
42
3.3 SWOT Analysis
43

IV. MARKETING ANALYSIS
49

4.1 Market Statement
49
4.2 Target Market
50

4.3 Marketing Objectives
53

4.4 Web Site Advertisement
53
4.5 Why the Name SustainableHome.net was Chosen?
55

4.6 Value
56

4.7 Cost
58

4.8 Why the Name SustainableHome.net was Chosen?
60

4.9 SustainableHome.net Products
61

4.10 Why the Organic Products were selected?
75

4.11 How to Manage the Shop?
76
4.12 Marketing Plan
76

4.13 Future Plan
82

IV. PROJECT IMPLEMENTATION
83
5.1 Purpose of the Web
83
5.2 Hardware and Software Requirement
85
5.3 Web Site Architectural Blueprint
86
5.4 Web Design
88
5.5 Details of the Web with Functional Description
90
5.6 Database Design
105
5.7 The Information Security of the Web Site
111
5.8 Financial Analysis
118
V. CONCLUSION AND RECOMMENDATIONS
125
6.1 Conclusion
125
6.2 Recommendation
127
APPENDIX
A
E-REGULATION AND REGISTRATION IN THAILAND
64
APPENDIX
B
PRIVACY AND TERM OF USE OF SUSTAINABLEHOME.NET
65
BIBLIOGRAPHY
66
LIST OF FIGURES

Figure
Page
1.1 How Domain Name and Internet User Link to Each Other
2

2.1 The Percentage of Internet Users per Continentals
5

2.2 Infrastructure Components of the Internet
6

2.3 Information Exchange between a Web Browser and a Web Server
8

2.4 World Internet Host Count
8
2.5 Virtual Community of Internet and E-Commerce
10

2.6 The Distinction between Buy-Side and Sell-Side E-Commerce
10

2.7 Summary of Transaction Alternatives between Businesses and Consumers
13
2.8 Model of Internet Customer Satisfaction
18

2.9 Disinter Mediation Push and Pull on Supply Chain
19

2.10 Show how Internet Impact Buying
20

2.11 Internet Networking that Serves E-commercialization and Information Management
21
2.12 Approximated Number of Internet Users in Thailand
37
3.1 The Generic SWOT Analysis Showing Typical Opportunities and Threats Presented by the Internet
44
4.1 The Elements of the Marketing Mix
55

Figure
Page
4.2 Logo
61

4.3 Ruby Jasmine Organic Rice
63

4.4 Jasmine rice Organic Rice
64

4.5 Great Thai Fragrance Organic Rice
65

4.6 Organic Seasoning Fruits
66

4.7 Organic Vegetables
69

4.8 Organic Tea
70

4.9 Organic Coffee
70

4.10 Organic Honey
71

4.11 Organic Herbal and Probiotic Health Promotion Drink
72

4.12 Organic Labrador Puppy
73
5.1 The Ten Steps of SustainableHome.net Web Site Development
83
5.2 SustainableHome.Net Site Structure
87

5.3 Design Sketch
90
5.4 Home Page
94
5.5 Product Page
95
5.6 Information Page
96
5.7 Web Board Page
97
5.8 Message Board Page
98
Figure
Page

5.9 User Log In Page
99
5.10 User Registration Panel
100
5.11 Administrator Panel
101
5.12 Database Relationship
102
5.13 User Question Table
103
5.14 Show Answer Table
104
5.15 Balancing Security and Access
105
5.16 NSTISSC Security Model
110
5.17 Department of Business Development
110
5.18 Total Cost and Total Revenue chart
119
B.1.   Growth in Internet Expenses                                       65
B.2    Sales Volume of E-Commerce                                     65
LIST OF TABLES

Table
Page
2.1 Major Internet Services
5

3.1 Economic performance in China
42
5.1 Hardware Requirement 
85
5.2 Software Requirement
86

5.3 User Table
107
5.4 Show Table
107
5.5 Customer Table
108
5.6 Message Table
108
5.7 Web Site Cost Analysis, in Baht
119
5.8 Estimated Investment of Staff Member of IT for Five Years
120
5.9 5-Year Accumulated Web Site Cost, Baht
121
5.10 Tangible Benefits after Launching Web System, Baht
121
5.11 The projection of Cost Analysis for Five Years
122
PAGE  
viii

